
 
 

2022 NSW Tourism Awards 

Online Review – Festivals and Events  

 
The online review will be conducted by a judge after 24 August 2022 (awards submission 

deadline. The online review assesses entrant’s online presence including their website, social 

media channels and external listing sources. 

The online review will account for 10% of your overall score.  

Scoring of the online review will occur at the State/Territory level only.  

A copy of the online review questions is available below.  

Tourism Award Entrants will need to provide the following online and social media links:  

• Website 

• Facebook  

• TripAdvisor 
• Instagram  

 

• Google Listing URL  

• Twitter (if applicable)  

• Pinterest (if applicable)  
• Booking.com (if applicable) 

Please note: 

In the instance that an entry is for a one-off event, and there isn’t an individual website, then the 

website of the nominating business would be used. E.g. a one off concert that was run by an 

RTO, the RTO website would be used. It may be though, that the event is no longer on the site 

as it was in the past. In this instance you would look at other events on the stie to demonstrate 

things such as call to action etc.  

Scoring 

Total: /10 points 

Question Hint Score 

Website 
Does the website provide a clear 
overview of the Festival/Event? 

It should be clear what the Festival/Event is. 
Additional support of providing a clear 
overview of the event may include a selection 
of high quality images, clear dates of 
Festival/Event, clear location/s, how to 
purchase tickets, a FAQ page and relevant 
images and logos i.e. QTAB, Industry 
Membership, Tourism Awards etc. 

2 

Is there a clear call to action on 
the website? 

There should be a book now button or detailed 
contact information or booking enquiry 
information which is easy to find and clear. 
 
In some cases, the call to action may no longer 
be there, or be for an upcoming event. Look for 
evidence that there was a call to action, and/or 
easy to find contact information.    

2 

Is the website mobile optimised? The website should be fully responsive in 
design when used on a mobile phone or tablet. 

1 

Is the website search engine 
optimised? 

It should appear on the first page of Google if 
you search xxx (event/festival) xxx (region). 
 

1 



 
 

If there are a high number of online booking 
agencies or media news that fill the first page, 
then they should appear on the second page. 

Social Media 
Is the business actively engaged 
on social media pre festival/ 
event? 

The business regularly (at least weekly) posts 
content to one or more social media channels 
in the month leading up to the event. 
This can include, but is not limited to, any one, 
or more of the following – Facebook, 
Instagram, twitter, Pinterest. 
 

1.5 

Is the business actively engaged 
on social media post 
festival/event? 

The business regularly (at least weekly) posts 
content to one or more social media channels 
in the months following the event. 
This can include, but is not limited to, any one, 
or more of the following – Facebook, 
Instagram, twitter, Pinterest. 

1.5 

Region 

Does their website actively 
promote the region and 
encourage visitation? 
 

The website should have links to relevant 
destination and/or complimentary product 
tourism sites on the website. Simply stating 
what region, they are in is not sufficient, there 
should be clear information on the destination 
and/or complementary products.  
 

1 

Do their social media pages 
actively promote the region and 
encourage visitation? 

There are links to relevant destination and 
complementary product tourism sites on social 
media pages. At a minimum, at least one post 
on the destination and/or complementary 
products within the last three months.  
 

1 

 

 


